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Warm Up

May 5, 2014 (5.5.14)

Volume-O-Meter: 0 (Silence)

Time: 5 Minutes
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1. What is “parallel structure” Correct the following sentence
for parallel structure: In your bedroom, you can find the
following: a bed, a closet and sitting at a desk.

2. List three (3) kinds of rhetorical devices and give examples
of each.




Reminders & Deadlines

Assignment

Due Date

Common End of Course Exam (Part I)

Friday
5.9




Transition




GT #16: Misplaced Modifiers

What's wrong with these?

= “The house stood on the corner
that was painted red.”

Misplaced modifiers,
dangling participles.

* “Running to class, the bell rang she fought them al,
before Jack arrived.”

Both have something misplaced:

i

* “The house, which was painted
red, stood on the corner.”

At the Tomb of the Unknown Grammarian

* “Running to class, Jack heard the
bell ring...”




GT #16: Misplaced Modifiers

= A modifier “modifies” the subject of the sentence

= WRONG: “Eagerly anticipating her birthday, Mary’s presents sat

in the room.”

* Two kinds:
= Adjective modifiers (“The pretty girl.”)
= Adverb modifiers (“He ran quickly.”)

* Goal: put modifiers as close as possible to what they are modifying

= RIGHT: “Eagerly anticipating her birthday, Mary looked at her

presents in her room.”




GT #16: Misplaced Modifiers

= A participle is a verb ending in —ing that modifies a noun or
pronoun

* “Floating in the pool, the clouds passed by”
= [ssue: no proper subject can be determined

= Goal: insert subject or make subject clearer

* “Floating in the pool, I watched the clouds pass by”




GT #16: Misplaced Modifiers

Correct misplaced modifiers / participles:
Hiking the trail, the birds chirped loudly.
The dealer sold the car to the buyer with leather seats.

Wishing I could sing, the high notes frustrated me.

After being whipped severely, the cook boiled the egg.
Rushing to catch the bus, Bob’s wallet fell from his pocket.
They saw a fence behind the house made of barbed wire.
The bankers spoke quietly in the corner smoking pipes.
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Falling through the ice, the jogger dived in to save the dog.



Transition

Aims of Argument
Study Guide



The BIG Question:

How can I create and sustain an argument?

Key Text(s):
Professional Exemplars / Your Writing

Concept 1: Concept 2:
Introductions Support & Evidence
1. How does one begin to “sell” an 2.  What makes good support in an
idea? essay?

3. How do professional authors
construct their support and
evidence?

Vocabulary Vocabulary
SSHTT, funnel, quote, anecdote, QtA, propaganda, rhetorical devices
question, persuasive appeals, logos,
pathos, ethos, credos




Concept 3:
Conclusions & Counterpoint

Vocabulary
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Persuasive Brochure Project

= Work solo or with partner (no more

than 2!)
" Use paper given by Hampton (1 1 X m'-,,,".“.““'-'f‘.'.ﬁ : ’-?:-‘:-‘M:..:."”w Coflliwocrte Cocrre

177) T
= Create a “giant” brochure SR i
* Must sell a product or service

= Product or service can be real or

T840 (877) 8248772
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» Consult Rubric (on next slide)

* Due date: Wednesday @ end of day




Persuasive Brochure Rubric

Must:
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= Sell project or service

" Have a colored...front cover, ST R Eh.

three inside pages, and back cover | Ty F—— oA——

= Use 3 out of the 4 appeal types
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=  Have two instances of rhetorical

devices e
= Have a logo, jingle, or slogan for
product/serve




Logos, Jingles, and Slogans

= Logo = A picture that represents
a company’s product or service

= Slogan =A memorable phrase
for a company’s product or
service

* Jingle =A slogan sung to a
melody (typically uses rhyming)
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Begin Work on Persuasive Brochure

Directions (Vol-1):
J Get sheet of paper from Hampton (you only get one; don’t mess up!)

d Supplies are by microwave

J Steps:
1. Decide solo or with partner
2. Decide product or service
3. Logo, jingle, etc.
4. Review notes for appeals, etc.
5. Begin brochure

d Leave project here at end of class




